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CRISIS

Persepsi tentang peristiwa tidak terduga yang
mengancam kepentingan stakeholder yang berdampak
serius terhadap kinerja & outcome organisasi (Coombs)

Akar Managemen Krisis : kondisi darurat & bencana
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REPUTATION

konsep yang memiliki Implikasi ekonomi dari
kepercayaan =@ yang diungkapkan konsumen, dan
stakeholder bagi kelangsungan hidup organisasi
(Horton, 1995)

REPUTASI KORPORAT : informasi yang disebarkan
secara berulang-ulang tentang organisasi.



+ Strategy Image Restoration (Bendit,20°15)‘- .

. Evation of Reducing
Denial Responsibility | | Offensiveness
Corrective
+ Action







. ¢ . .
Conceptual Model of Reputation
’(Don W. Stacks, Melissa D. Dodd, and Linjuan Rita Men)
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A process view of reputation
(Don W. Stacks, Melissa D. Dodd, and Linjuan Rita Men)

Antecedents Indicators of Reputation Reputation
(Outputs) (Outtakes) (Outcomes)

= Public supportive
» Eftective » Visibility

communication

(two-way com- * Credibility from different publics:

munication) » Internal: employee
« Corporate  Authenticity commiiment, retention,
o engagement—work
capability performance
» Productand services External: customer loyalty,
= Leadership and * Transparency investor investment, pzsi:‘rve
management media coverage, community
cump:‘atence . « Trust support — more sales and
= CEOimage, reputation, revenue
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= Social e
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+" Your online reputation is your reputation

(Fertik and Thompson, 2010)

Digital PR membantu pemangku kepentingan dalam
mendistribusikan  informasi tentang perusahaan
dengan cepat untuk mempengaruhi opini publik
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Teori-teori Komunikasi dalam Riset PR

Image Repair Theory

Damatism

Social Exchange Theory

Theory of Reasoned Action/TRA
Rhetoric

Situational Crisis Communication Theory/SCCT
Impression Management Agenda Setting
Excellence Theory

Theory of Social Capital

Intercultural Communication

Non Verbal Communication

Political Communication

Cobmputer’ Mediated Communication
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